ENAVEK 2014-2020

ENIXEIPHZIAKO NMPOrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

3 EpyaneloBAkn
J AViaywVvIoTIKOTNTAS

[NA MIKPEZ & MNMOAY MIKPEZ EMNIXEIPHZEIZ

H enixeipnon FAYKAZ EME nou edpelsl oTnV NepIPEpPela STeEPedc EANGdaAc evraxbnke ortn Opdaon «EpyaAeiodnkn
AvTaywVvIoTIKOTNTAG» npolnoAoyiopoUu 400 ekar. Eupw. H dpdon oroxeuel oTn BeATiwWON TNG AVTAYWVIOTIKOTNTAG
TWV HIKPWV KAl NOAU HIKPpWV EMIXEIPNOEWY, €NEVOUOVTAG OTOV MAPAYWYIKO EKOUYXPOVIOMO TOUG, TNV UIOBETNON
ouoTNUATWV Tunonoinong & nigronoinong, kKabwg kail o€ branding kar wneiakn npoBoAn.

O OuvOoAIKOG nNpoUnoAoyIiopoc TnG enevduonc eival 200.000,00€ sk Twv onoiwv n dnuooia dandvn avepPXETAl O€
100.000,00€ kai ouyxpnuaTtodoTeital and Tnv EAAGda kai To Eupwnaikd Tapeio Mepipepeiaknc AvanTu&ng Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE NPog XpnHaTodoTnon kail uAonoisgital, nepiAagpavel enevoUOEIG
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuarta - E€EonAiopog

v MioTonoinon MpoidvTwyv — Ynnpeoiwv — Aiadikaoiwov

v Zuokeuaoia - ETiketa - Branding

v Wnoiakn MpoBoAn

v MeTa@opika peoa

v MIoBoAoyIkO kKOOTOG epyalopevwy (VEO Npoowniko)

ME£o® TNG CUHHETOXNG OTN ApAon, N EnIXEipnon NETUXE:

v BEATIWON TNG AvTaywvIoTIKOTNTAG TNG

v au&non Tng kepdogopiag TNG

v/ gvioxuon Tng eEwaTPEPEIAC

v ENEKTAON TNG Ayopdac WE Tn Npocbnkn VEWV NPoiovTwV & UNnNPECIWV
v  €Eao@AAion uWnAOTEPNC NOIOTNTAG NPOIOoVTA & UMNPEDIEC

v/ au&non TnG napaywyikoTnTac & BeATimwon AsIToupyikwy d1adikaciwv
v/ gvioxuon TngG ENIXEIPNUATIKOTNTAG

v dnuioupyia / diaTrApnon noioTIKwV BECEWV Epyaaiac

Me Tn oupBoAn Tou EMAVEK evioxUBnke n €niXeipnon ano@ePovTac opeAN TNV avraywvioTIKOTNTA TNG XWpac Kabwg

KAl TNV TOMIKN OIKOVOWia.
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